AMUITULDUNISTRINUTTIUVD
YAWANIIIDIUALLATHNAEFNATIA
Overlapping Cultural Dimensions of

Soft Power and Creative Economy
WywINTUA 92988 / Phitchakan Chuangchai'

Received: Feb. 28, 2024 Revised: May 10, 2024 Accepted: Jun. 17, 2024

UNANED
gondnaieuaziasegaadsassdiuassuuidnildsu
AnuflouuazdninasganlunareUssmailan siudasemelng
ogslsfmunsldassumapeiludeulovissindu onasududesd
nsiranadilanseunguivesisassuuifnedsidau unaud
93 aRNWIMUIARLENANII DS LALLATHFAIATI9ATIAIINITINNTTY
wiouns@AnwivesulovieiiAntuluussnalnauasanesuseina
deianudilauunAndufnuariinseiinudenlossening
aeudnil nansAnwnuiieuidenlessswinsweniniinesuay
iAsugRaaiisassdeginisinmusssuunlfiduyunieninenns
Wwuieiu agelsinnu udaziinsldimusssumiloudu usunumuas
ihflvesansssumNnseUng wivetsAR ARt uLANA s uaE 8]
tfuddny dviurerdniines Tausssuimiiivsuenaaaivesay
Tudspanfiodsoonludssemedu vazfiasugiaainassd Tausssueglu

Sneduudinngsy INgI8YsISUAERNS

'College of Innovation, Thammasat University



anuTiudaumfiiausssuvasganiniiniuasATegioasedssd
Ay 9rade

sUuuvvaauneiausssufiarunsailudesenifieadiayad il
TuniaulovisvesdszmalneinisdszgndldfsansuurAndruiu
unarwiEadldieseieudenlswesisanislunsadisleune
Tudszine nan1siaseinnnseunguinuinasughaaiiassdiy
T duasiusznouyuuazninenns mufdlunszuiumsuasdunounisds
yinenawateoniudeliAavensnnnes daly unanuiideiaueuuy
Weuloune Tnsauelvigivuaulouiginseiuselnnuesgnavng su
ilonsuimsdanig uazdlefsanuannaseninagua s Tansssy
funmAiATYERavewusTas sl Welrnsusegndld
JaaeuuAninUszansnmgeaanazaireUssloviagadiusiodiny
WALLASYENIVRIUTENA

ANEATY : YENANTINIBS LATYFNENETIA QRENYINTTUATIATIA TSI

Abstract

Soft power and creative economy are two influential and
widely adopted concepts across many countries including Thailand.
However, the combined policy application of these concepts
necessitated a thorough understanding of their theoretical
frameworks. This article aimed to study the concepts of soft power
and creative economy through a review of the literature and an
examination of case studies of policies in Thailand and other
countries. The objectives were to elucidate the original ideas and
analyze the connections between these two concepts. The study
reveals that the linkage between soft power and creative economy
lies in the utilization of culture as capital or resources. Despite this
commonality, the roles and functions of culture within the

theoretical frameworks of these two concepts are significantly
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different. In the context of soft power, culture is utilized to reflect
the values of a society and to be projected internationally, thereby
influencing other countries. In contrast, within the framework of
the creative economy, culture acts as cultural capital that can be
leveraged to generate economic value. In Thailand's policy sector,
both concepts are applied in conjunction. This article analysed
their interconnection in the formulation of national policies.
The theoretical framework analysis reveals that creative economy
is utilized as a component of capital and resources, as well as in
the processes and stages of exporting these resources to generate
soft power. Therefore, this article provides policy recommendations,
suggesting that policymakers analyze the types of industries for
management purposes and consider balancing the cultural and
economic values of the cultural capital utilized. This approach
aims to maximize the effectiveness and sustainable benefits of

applying both concepts to the country's society and economy.
Keywords: soft power, creative economy, creative industries, culture
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ansnveraning taeiinaslvaudidgun 2 osausznoulng Ao
1. NNEINTVBIQAAINNTINATIETIA JUlALA AUANATINETIA AT
FAUsTIN UaT 2. NAANEVRIRRAMNTINATATIA A MsaFIsyaR Ly
MALATEINNTOHIAN dIUNTTUNUTELANVDIQAAMNTTUAT19ETIA
faruadendaduiu eswdvesUsemnalnedniniy 3 graimnssy
fifugmamnssuiamzresszma liun enamnssuemsive granvnssy
msumdwlye uazenavnIsIMTvisafiendeinmsssy
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nsfANLuarUU S wanvatsvesamsssiluSeditnivinsuas
tna$raleuemsassntnuagirnud @y Wewndwaiinsiasen
amnudenloseuassgiaaiiassdiugednianes uagnisiansan
Favinloune WlenouauswienufeIn1sTeINITELINISAAT U
gendnneazATugRvasaTIAiTnLLANeeTy

Tug (Nye, 2004, u.11) TananfsTmusssulugiugnineins
voagaidn105li91 Tausssu Ao “yanmAnarnsUfTRTaats
AUINEA N SUR AN FIT AU UAZUNUINYDETAILSTTUAL
wnAnveslug (Nye) Wudeyweing1dsianssmiazanduninens
Tunsadwendnnesidduasduiausssuiiasioulddinvesay
wazau1sndeAILIneRadeansn1eTaussuld lddntaussudy
snfutansssunaiy wu Ussindlaansiud Tou vieTamsssuussiey
Feflshetng Ao mansds iasdlnePey Tausssuduilssasindedeans
TUliAndvBnasoaululszimadu wasiodugondninesluian

dmsuirsugaadsassdau WeRasanmunmslismsiany
YosgmanITaiIsasIAlaenTzNTIeTmusTIY Fe uarinvesansny
p1andnauds nuhdadinslianuminsvesamussaareguuiiugu
ety unumesTausssuhutfiunnsefusgrsdudwinnasle
Sausssulunmsadrswendnnines Tausssulufilie “arufnasiasse
NYe WIAI55AY09UYWY” (Department for Culture and Media
and Sport, 1998) Fedaidu “pun1aTausssu” (Cultural capital)
BunisadrequamaasugiafifiutuvesTausssy (Throsby, 1999)
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Tun1ANINERYBIAANNTINAT19ATIAINNUNITTRUSTTUABIA AT
AT T AuduarUINITEY 9 fe AuAuazuininis
i’wuﬁssuhjmagﬂawauﬂmﬂ'ﬂﬁm%aLﬁmﬂmﬂ'ﬂmqmwgﬁawﬁﬁ?u
(Pratt, 2015)

Fedunadwsiildannslifaussmumesiiaouin (Munisls
AUVUIELATUNUINTDITAUSTTU) TUANANAUAINTAGUITEAIAYDY
uwAaty 1 Adhidero fo desguialverasmnAniiuanesiul
inldsheiu nadwsiieeninaziduegls sevidnmnesagldunsinmg
UAAFBNANIAIDSLANTO LY LFURLINUAUAANIINTITHAUATYFAD
aaassrnesdulunufiensidmaliinysslovigeanniols

YanAn1IsIULATEgNES19ETIA luUSUNUsEInAlng
Fanduludnedu inswgiadiassddiunfianinauagunum
og1aunlunsfauiuleuisiiertestunisadrmendniaesly
Ussnelng faagiildanmasuduliuloune 5F veansevssiansssy
fidnsiudinisiesiusgnounstaussaulu 5 gramnssuunly
Tunsadrswendninesd Tnesgunaeslddatimmeinlasinisdana
weisaAaasugians 3.45 duum Tl we. 2570 (59U Anweun,
2566) uayMIUASLUNUINYDINTENTITALETTN NNTENTILTlodAY
Junsgnnaflewrsugianasdanluadefguiauisiasug) nIdu
dudunisnendrfeniadunfiunuimvesiasugiaiisassdlunia
wlgungvaslsemalng
Snnilamirsaundnlunisquagnsaansvdsendniiiies
Tuga %’gmamammm V381U A9 Thailand Creative Culture Agency
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Thailand Creative Content Agency Lm'Lﬁaﬁmimmiﬁ%awmmmué’a
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aguugmmm “TUSTTUES19895A ” (Thailand Creative Culture Agency,
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